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basis of financing, 256-253; requires federation, 259-260, 261.
Cooperative Company. See Cooperative marketing agency.
Cooperative creameries, costs of operation, 104-105.
Cooperative enterprise. See Cooperative marketing agency.
Cooperative federations. See Federations, Cooperation, Cooperative marketing agency.
Cooperative financing. See Cooperative marketing agency, Cooperation; proportioned to business done, 256-258, 289; example of problems it raises, 257-258.
Cooperative marketing agency. See Cooperation, Cooperative motive; its part in marketing, 30,189, 359~372; its right to be, 47, 226, 285; for canning peas, 93, 11 i-i 12; substituted for private agency, 96, 288; reasons for lacking credit, 171-172; underestimates value of financing, 173; opposed by private agencies, 173, 285; financed by deferred payments, 174; financed through warehouse receipts, 175; failure due to inadequate financing, 164; importance of sound financing, 163; requires wholesaling, 200; justified by efficiency only, 226, 260-261; existence depends on safeguards, 243, 261; growth hinges on moral character, 244, 250; importance of volume of business, 244, 251; contracts stabilize volume of business, 245; determination of minimum volume of business, 245-246; dependence upon confidence, 246; affected by knowledge of patrons, 248,261; depends upon loyalty, 250, 251; features differing from private agency, 252; controlled by voting, 254; character of management required, 255-259; Federation vital, 259-260, 261; progress depends upon education, 261; its objects, 288-290, 297; means of promoting integration, 290; its weaknesses, 294-295; its strong points, 293, 295-296; desirable competition of private agency, 296-297, 298; benefits of, to public, 293; its primary object, 387.
Cooperative middlemen. See Cooperative marketing agency; reasons for success in California, 238.
Cooperative motive, reduced cost of marketing, 260-261; increased farm prices, 249-250, 288; savings, 249-250, 252,
274; patronage dividend, 252; how different from private motive, 260; services efficiently rendered, 288-289; reduction of margins, 289; price stabilization, 327-329.
Cooperative organization, features, 252; membership to patrons only, 252; capital ownership limited, 252; interest on capital nominal and fixed, 253; savings to patrons only, 253-254; educational fund, 254; patronage dividends, 254; voting methods, 254.
Cooperative packing plants, failure due to inadequate financing, 233.
Cooperative Pea-canning Factory, costs of operation, 93, 110-112.
Cooperative results. See Competitive results, Cooperation, Cooperative motives; increased supply, 290; benefits to co-operators, 242-243.
Cooperative safeguards. See Cooperative organization.
Cooperators, necessity of comprehending cooperative principles, 244; moral char*
' acter essential, 244, 250; confidence in cooperation essential, 246; must understand their enterprise, 248; loyalty necessary, 250, 251; character paramount, 250-252; spirit of cooperation essential, 251.
Cooperation, as a means of marketing, 241; its motive, 260; how different from cooperative motive, 260.
Coordination among middlemen, essential to stable price, 310; essential to price calculation, 329; prevented by excessive number of undersized middlemen, 349-351; essential to improvement, 357; through federations, 368-371.
Cost of marketing. See Marketing services, Margins, Marketing methods; reduced by grading, 57, 59; by advertising, 78; by packaging, 84; by processing, 108, 114; by good roads, 1x9-122, 131; in relation to net profits, 4, 55, 352-356; governed by law of variable proportions, 48, 51-54; increased by necessity lor inspection, 65; by undersized middlemen, 339-346; influenced by conditions of production, 103; variable according to volume of business, 145-148; varies greatly, 356-357,
Cost of production. See Prices, Competition, Profits, Competitive; self-sufficing, 3; commercial, 4; obtained relatively efficient, 6; of competitive product in